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The AskREACH approach to retailer campaign  

Awareness 
materials 
(leaflet), info-
days 
(webinars)

Conversation 
with the 
retailer 
(Interviews)

Targeted 
meetings, 
trainings  of 
staff at shops

Communication 
with suppliers, 
information 
materials at 
shops for 
customers

Invitation & 
setting the 
scene • Retailers approached in more personalized manner

• Series of activities in implementation

• Interlinkage of company and consumers view-points



Setting the scene  

• Address and find interested retailers 

• Various strategies in countries: 

• Personal approach by using contacts 

• Address through the professional associations, chambers of commerce

• Organizing an event and inviting group of retailers with an aim to 

continue cooperation with interested ones

• Setting a meeting with retailer

Country specific approach!
Frontrunners provide valuable experience!



But we face challenges….  

• Internal coordination at large companies may be a challenge

• Lack of knowledge on chemicals, do not see the topic of SVHCs 
important and worth engaging 

• Looks if they do not want to share what they are doing because they feel 
not doing enough 

• Companies not willing to invest time and resources; not making 
customers aware of their right to information

• Retailers many times not interested in further actions – ‘What’s in it for 
us?’, mostly interested in positive PR

• Minimal pressure from consumers; no need to react

Source: Feed-back information from AskREACH participating countries, September 2021



Awareness: Your shelves and Your clients  

Retailers Users of information

Managers

Purchase 
decisions

Communicate with 
producers/ suppliers

Information providers

Shop assistants

Know the shelves

Communicate with 
customers

RetailersRight to know!



Substances in Articles are of Retailers 
Concern  

2-page leaflet

• Background: chemicals added, and 
chemicals regulated (REACH)

• Chemicals communicated: REACH Art.33

• Communication approaches: on requests 
by consumers, pro-active and be
prepared to fulfill the duty by making the 
article information available at-house



The communication obligation  

Even if you have purchased the articles from someone else and are only 
reselling them → you are also responsible for ensuring the communication 

Strategies to select: 

• Customer initiated communication → the retailer reacts on requests

• Retailers initiated communication → be prepared to fulfill the duty by 

making the article information available at-house

Your customer  expects answer on substances of very 
high concern (SVHC) in the article!

Selection of a strategy to answer is up to you!



Retailer sets the contractual agreements  

As a retailer you can explicitly include the communication as part of the 
contract between you and your suppliers 

Specific contractual clauses may refer to: 

• Obligation to provide information on substances in articles, particularly 
SVHCs

• Request for an evidence of correctness of information on substances in 
articles

• Purchase only articles which contain SVHCs below 0.1% (w/w)

Prepared in-house information and an evidence of 
correctness of information to fulfill your legal obligations 

on communication



Ask for article information in the database   

As a retailer you may encourage your own suppliers to use an option to 
submit their article information to the AskREACH database

Specifics may refer to: 

• For making it readily available to all European Scan4Chem smartphone 
app users

• Rapid upload options are available for extensive article portfolios

• Submissions can be made for all articles, whether they contain SVHCs or
not

Automatic responses to customers to fulfill your  
communication obligations



Encourage your suppliers to upload data  

Communication obligation

About the AskREACH

Invite to create a profile, if they do 
not wish to provide company`s SVHC 
article information to the database

How to register

Contact information



Status of retailer activities

Awareness, 
webinars

Interviews

Meetings, 
trainings

240

55
15

2

Indicative reflection on success of engagement (by Sep., 2021)

Success - activities are well appreciated content wise 

We highly need interested retailers to engage – work by end of 2022! 



Good idea to start, 
when a retailer 
receives a lot of 

requests  

Retailers had an 
interest to be involved 

in educational 
activities relevant for 

their business

Trainings turned out 
to be very interesting 

& valuable to 
participating retailers

Source: Feed-back information from AskREACH participating countries, September 2021

Targeted attempts & 
focus on certain 

sectors of interest of 
the retailers

Retailers seemed to 
give honest and frank 

answers to our 
questions



Thank you for your attention!
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