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About Coop

Coop is Denmark’s largest retail enterprise and is owned by its members.

Coop Danmark operates the chains Kvickly, SuperBrugsen, Dagli’Brugsen, LokalBrugsen,
Irma, fakta, fakta Q, coop.dk and Irma.dk.

Together with the independent consumer cooperatives, the organisation has some
38,000 employees.

Coop can trace its roots back to the cooperative movement in the late 19th century. In
2013, FDB (the Danish Co-operative Union) and Coop merged.
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Private labels

Own brand in food and daily nonfood — more than 3500 products

P’ D Anglamark covers

a environmentally friendly,
Wsop allergy friendly and

organic products

Coop are goods of high

D quality which give
”value for money”

X-tra is Coop’s price
fighter series which

D offer good products
for low prices




Private labels

Own brands in nonfood

Home Accessories, Leisure & Electronics Textiles and Shoes
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Coop quality requirements

The aims are:

*To secure highest level for safety

*Cover ALL private label products(including discount
range)



Examples for Coop requirements on TOP on legislation

1976: first allergy friendly brand in the world??

2006: First mover: Ban of hormone disruptions — parabens, sun screens
etc.

2005: no use of anti bacterial ingredients like Triclosan

1995: ban all allergenic perfume and preservatives in personal care and
cleaning — cover all private label.

1999: Ban PVC in all packaging (and many products categories)
2008: No SVHC
2009: No harmful phthalates — counts today a list of 16P

2010: No biocides in consumer products
2012: No use nano and micro pearls in personal care
2014: Ban all fluorinated compounds in food contact mater lals

2014: Ban of allergenic preservative Methylisothial  izone (MI)

2015: Coop will ban Bisphenol A (cans and thermal paper)?? ?
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Challenges in sustainability in supply chain

Green chemistry — need investment in time and money
-knowledge at sub suppliers is quite often not high enough!
Supply chain complexity

-will requirements be communicated back in supply chain?
-chance for comply?

Chemical confusion and switching risk
-when do we take action or wait? Is it seriously?
Higher price and poor performance
-Is a risk for lower sale — not success

Supply & demands

| %FL UHG‘?
— are the consumers with us?
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Challenges in sustainability in supply chain

Can be difficult to communicate

-This is just “basic bottom level” — or legislation

Substitution is indeed challenging!

-we have RSL — but not positive lists !

High responsibility and sustainability is not align ed with
economical results

— secure goal are set for green actions!

Commercial benefits?

-Can sometimes be hard to decide (Brand protection — and bad
media cases we do NOT have)
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Power and solutions

Driv

Use

Brai

On a scale from 0-10 what’s the likelihood that you _
will recommend us to a friend or a colleague?

Detractors Promoters

et Promoler Soore = % promoters — 5 detractons e i O

1 ﬂhl\ﬂ R =




Power and solutions

Communication is important

-Coops chemical strategy — moving from passive to proactive

| . e
-Pull: educate customers’ — helps to take the right decision. §7////"’@z
=z - /Q

N/ / /4
Collaboration — NGO, Ecolabels , stakeholders and authorities
-use of ecolabel’s extremely important 6
\|=
-network and informations ﬁ:ulahel

-secure high attention
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Case: Sept 2014 - Coop Bans PFC

L eading experts in the world
stated that the “Tolerable Daily
Intake — TDI” for fluorinated
compounds level is 100-1000
to high

«Children particularly
vulnerable

*Urgent action needed

Minister vil forbyde fluor-
stoffer i mademballage

Popeorn og lagkagebunde skal ikke pakkes ind i emballage med
giftige stoffer.
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Microwave popcorn —

Ban May 2015

Microwave popcorn is the only
product where substitution was
not possible.

New scientific analysis

shows dramatic impact on
human health:

e 16 higher risk for abortion

« Breast feeding: the baby will
absorb the PFC in quite high
level from the mother.

DERFOR VIL VI IKKE LENGERE
SELGE MIKROOVNS-POPCORN

Fluorstoffer ibern B

Danske forskere har testet blod hos 81 bern for 5 forskellige fluorkemikalier.
Kurverne viser maengden af PFOS-fluorkemikalierne i 2 barn fra studiet.

Ud over fluorstoffer fra modermeelk far bern ligesom alle andre mennesker
fluorstoffer fra eksempelvis husstev, madindpakning, fisk m.m.

Barn ammet fuldt
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lde: Breastfeeding as posure Pathway for Perfluorinated Alkylates, Grandjean et al., 20. avgust 2015, Environmental Sciences and Technology
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Microwave popcorn

POLITIKEN = SEKTONER | Q0G| W DITPOLITIKEN MERE

« 100 numbers of different publicity, fransk Supermarkes]

. : : . ortsatter salg af popcorn
Televison (interviews), newspapers, radio med hormonforstyrrende
etC On COOpS aCtlon ?ofpo\ﬂf‘sigiundemefm'suudlledsskadeligestoﬁeriemba]lagen.
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e More than 6000 shared posts on facebook | 8 2 «*‘ i

and massive positive comments.

« Itwas mostly positive feedback, and all
experts, NGOs and authorities supported —a
us. Challenges other retailer to withdraw!

* Value of Coops branding more than 1 —_ - ja Tlﬂﬁ
L — ._ 4 ’ &

million Euro (value of branding and
announcement)

 All suppliers of popcorn did take s
innovation into highest priority ! M,




Coops chemical strategy: Dirty Dozen

1. Coop has identified the 12 kinds of
chemicals in everyday products, which
IS the biggest threat to the Danish
population's health and the
environment - the dirty dozen.

2. By the end of 2017, Coop will work
for the ban of all 12 chemical in our
own private label products

3. Coop will also make a great effort to
iInfluence/challenge suppliers of
branded (famous) products to phase
out the substances in their products.



Coop’s chemical Strategy 2015-2017

Polluting
washing detergents

Pesticides

Cleaning products
with chlorine and
cationic surfactants

Triclosan

Allergenic scented
substances and preservatives

Bisphenol A
and other phenols

REACH and the
Candidate List (SVHC)

MI
Methylisothiazolinone

Fluorinated
compounds ( PFC)

Substances in

cosmetics under
suspicion for endocrine
disruption effects (EDC)

PVC and phthalates

Chemicals
in textiles




nlejeprod : Announcement in
all big newspapers in

——h o L&l Denmark September 7.

Informing our
approach to the
allergenic preservative
MI and our new
chemical strategy

'. - - ~ "'.

The legislation is to
slow to cover the risk

Derfor tager vi selv affaere og forbyder bl.a. alle cremer, deodoranter og andre
plejeprodukter, som indeholder det st=rkt allergene stof M1, i vores butikker.

Hdr det kommer til ma ige stoffer iske produkier. 1 harwi 12 shofgnappec
il wi hellere vaepe for frsigtige =od ba Et forbuod i EU kan inndlertid have langs wﬂﬁnmﬁﬁﬁmnw
]J\:T.hgnuf.tsknmmsrmm.lﬂ& udsigher. Det synesvi ke, du skal vente Sehcmd.:end.unnh]:gagrnh—d
irmga L'hplo:l]r e b hrm‘:;‘fhr:;ﬂ! ﬁmﬂ;:m;m P4, Iromrdan
en stigning i allergi- waremarer, og mybarwi M1 e blot seneste an
n'lhie.mmumm:'ﬂi[:ﬂe i atwores marherars leverandarer wi hele tiden forb edrer kemizn mellem

sli aldrig af med den & Ejerner M1 fra bla. d=odoranter, cremer menneskeT,

Seiian vae staifht frringende foe df anidre plejprafukier 54 har dit 0 S

ens Irskvalitet Mifesty relsen anbefaler Bng mi at bekyy mre dig om, ndr du Dm kan lase mers pd

derfor; at man styrer om shoffet i handler. eoop. dkjbe drelemi m




Branding of Anglamark

DIT HAR BLIVER LIGE SA RENT
SOM DIN SAMVITTIGHED

Anglamark er gkologiske, miljg- eller allergivenlige Og dermed mere end rigeligt til at blive en helt
produkter af hgj kvalitet. De spander vidt. fra vaske-  naturlig del af din hverdag. lkke alle varianter findes
pulver til tomater. Fra babymad til sengetyj. Der er i alle butikker

over 600 forskellige varer i Anglamark familien. Fglg os pa facebook.com/anglamark

shampoo

NORMALT HAR

Y
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EN HELT NATURLIG DEL AF HVERDAGEN




Anglamark is a commercial success

Anglamark was launched in 2006 and today it covers more than
600 products within different categories.

More than 94% of the consumers have a detailed knowledge of
the Anglamark brand.




Sale

Salget af egne varemaerker — Anglamark

Millioner kroner

984 [

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015



Anglamark Sunscreen
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Anglamark on Facebook

facebook

Anglamark

21, marts &

Du i op, kommentarer og synes godt am p3 veane af Anglamark — Skift til Maibrit Blicher Glenest !

E | Anglamark Tidsinje = Nu

AT LEVE (IKOLOGISK FRA START AF 5 |
ER DET RENE BARNEMAD i

Ger du ogsa?

ANGLAMARK

e
KBKKEN
produkter.

o Bileder Kol

Se din annence her

P& en skala fra 1-10 hwor dejligh ville det 53 vasre at vinde dette?

Synes godt om ¢ Tilfgj kommentar © Del
Klik p& billedet nedenfor og deltag - 3

918 andre synes godt om dette,

0 E
L4 cirka Uinkal Madcan 1= _ k=
i
a

q_- Hvad synes du om idéen med at Claus Holm tager rundt i udvalgte Coop
_'ﬁ butikker og laver mad af lokale varer?

Det kalder vii Coop for Farmes Marked.

Lzes mere om hwor det foregir ved at klikke pé biledet

Maria Quistdorff Ja, iszr ndr det er pd tilby
&7+ 21, marts k. 00:50

N

VIND ANGLAMARK
PRODUKTER OG EN
ONLINE KONSULTATION
MED NATURAZIN

Anglamark delte et link,
12, september

YIND
http: (bt 1y

Synes godt om - Tilfgj kommentar - Del

Y Johanna Dahlin Meddeba, Inge Marie Eriksen, Lone
Mary@ og 134 andre synes godt orn dette.

Topkaniments

SMAG PA
LOKALE VARER!

Lokale varer
am.coop.dk

I1®
@KO

1 Randi Zabell, Bente Marie Lgyche, Zanne Garfort og

Dejlig nyhed (£

Der er registreret en vakst i salget af gkologisk svineked pd 30%
de senaste seks maneder i forhold til samme periode sidste r.
Las mere her: hitip: /it Iy 1eR7Ha

Keber du gkologisk svineked?

&7

Topkommentarer =

ANBEFALET AF
DYRENES |
BESKYTTELSE |

glamark
ast @

Tryk “synes godt om” hvis du agsd synes at gkologien skal fejres (&)

B4

Topkommentarer «

ar ' Del

& Marie Leyche, Michael
0g ek alt hvad der sker | den kommends Uge pa det her link; htm:/fden- 5 godt om detke,

oekologiske-uge.dk/her-sker-det/ugens-program/

DEN Vaer med til at fejre
@KOLOGISKE gkologien. Se mere pa
UGE dengkologiskeuge.dk

J

Synes godt om - Tifaj kommentar - Del

[ 28 delnger

& Anna Sveistrup Rasmussen, Esben Binfeldt, Lene Stattrup Christiansen og
1,015 anche synes gock om dette,

Topkammentarer -



Concluding comments

Coop has a proud tradition within CSR and recently education
of employees and nudging has become approaches we use to
iInfluence behaviour change.

We do believe that our QR contribute to change behaviour —
directly as well as indirectly .

Well known labels can be an effective marketing tool.

We have experienced that being responsible can be a
competitive advantage.

Communication and interaction with consumers IS a very
Important part in working with CSR.



MANY THANKS FOR LISTENING!

Questions?



