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AGENDA 

o Introduction: Translating research into policy practice 

o PASTA translation work 

o PASTA cities: Strategies, challenges and enablers 

promoting active transport  

o Transport & Health in PASTA cities 
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o Gaining increasing importance in public health 

o Currently less of a key concept in transport  

and planning 

o Health evidence poorly integrated in transport  

and planning 
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Evidence-Base Policy and Research Translation 
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Research translation 

• Challenges: 

• Lack of multi-disciplinary and cross-sectoral cooperation 

• Differing processes in research and policy (e.g. dynamics and time 

constraints, clarity of communication, defining “evidence”) 

• Complexity of real world scenarios and lack of policy-relevance of 

research 

• Enablers: 

• Research reflective of real-world conditions 

• Include practitioners and the public in research (buy-in, 

experience, engagement) 

• Produce evidence briefs addressing questions identified by 

stakeholders 

• Resources, capacity building 
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PASTA Translation work: the summary series 
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PASTA Translation work: the summary series 
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Workshops (7) and interviews (61) with stakeholders 

  

Urban & 
Transport 

Planning; 49% 

Environment 
Department; 7% 

Health & Sports 
division; 13% 

Walking & 
cycling 

advocacy; 13% 

PT operator; 10% 

Research; 5% 

Others; 3% 

Interviewed stakeholders by sector 

n = 61 
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Factors influencing promotion of AM in cities  

 
• Political, strategic and planning level 

• Institutional, administration, financial level 

• Physical environment, infrastructure 

• Social environment 
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Political and strategic challenges 

  Strategies promoting AM (Urban mobility plans, cycling vision etc.) 

 

 Political willingness, votes by car divers 

 Sustainability vs. short-term planning 

 Reverse development: planning for car 

 

“However, having a strategic policy is still no guarantee 

for reaching the targets, when implementation fails e.g. 

due to changes in politics or lacking budget.”  
(Stakeholder, PASTA workshop) 
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Institutional and administrative challenges 

41% 

13% 

21% 

4% 

10% 

Transport Environment

Urban planning / Land use Health care

Other

AM measures initiating 

and promoting sector 

n=297 

 

 Lack of communication on 

institutional level 

 Missing collaborations between 

departments 

 Scattered competences and 

responsibilities 

 Top-down approaches 

(inconsiderate of societal needs) 
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Financial challenges 

 Political will is reflected in the budgets 

 Lack of budget for walking and cycling measures 

 Promoting AM has no direct impact on the health budget 

 Economic crisis 

 
“Political will is made visible by the budgets 

… It is significant that the budgets for the 

soft modes are still only a fraction of the 

budgets set aside for car infrastructure.”  
(Antwerp, stakeholder) P
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Physical environment and infrastructure challenges 

 Limited space for urban renewal; struggle for public space 

 Difficult to reduce spaces for cars for the benefits of cyclists  

and pedestrians 

 Need for better infrastructure for cycling  

and for attractive environment for walking 

 Major traffic axes as barriers 

“There is a need to promote a sense of safety and security, building 

cycling infrastructure and traffic calming measures.” (London, stakeholder) 
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Measures promoting active mobility  
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Social environment challenges 

“The perception of cycling needs to 

change, people need to observe cycle 

commuting in a positive way, current 

perceptions of cycling is often negative.”  

(London, stakeholder) 
 

 Cultural barriers and social norms 

 ‘Non-cycling culture’ – lack of public awareness and communication 

 Established habits (difficult to change behaviour) 

 Lack of public support car vs. AM 
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Enabling factors promoting AM 
 
• Clear vision on sustainable urban mobility; walking and cycling plans, 

• Integrating environmental and health targets in AM planning, 

• Dedicated budget for AM infrastructure, 

• Attractive and safe environment, better infrastructure and  

more space for cyclists and pedestrians, 

• Dense and high quality neighborhoods, 

• Joint cooperation between the public and policy makers, 

• Awareness and knowledge of the benefits of AM for health.  
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To link Transport & Health by … 
 

• making health a key driver in transport planning and decision making, 

• including health arguments explicitly in urban policy plans, 

• implementation of HEAT in the decision making process, 

• idea of ‘Health in all policies’, 

• thinking and acting cross-sectoral, 

• structured and regular exchange among the policy fields, 

• supporting health literacy among the citizens etc. 
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“Health is seen as having impact of the transport system, however most 

people don’t understand that to make the population healthy, active travel 

must be embedded in everyday life.” (London, stakeholder) 

 “On a strategic level the association between health, transport and 

environment are recognized and also represented in the relevant strategic 

documents. However, it is not always fully reflected in the daily business.” 

(Zurich, stakeholder) 

 “There is a general awareness,… but there is a still a long way to go in the 

transport world to change the culture to ensure that health is considered 

as a key driver in planning and delivery.” (London, stakeholder) 
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Information and contact  
 

 

 

 

 

 

 

 

  

Website: www.pastaproject.eu 

Twitter: @EUPASTA 

Newsletter: sign up by visiting our website 

E-mail: info@pastaproject.eu 
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This project has received funding from the European Union’s Seventh 

Framework Programme for research; technological development and 

demonstration under grant agreement no 602624-2. 

Thanks for your attention! 
 

Sandra Wegener Dipl.-Ing. Dr. 

Institute for Transport Studies 
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Tel. +43-1-47654-85613           sandra.wegener@boku.ac.at      
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